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If you lived at Downton Abbey, you shopped at Selfridge’s.Harry Gordon Selfridge was a
charismatic American who, in twenty-five years working at Marshall Field’s in Chicago, rose from
lowly stockboy to a partner in the business which his visionary skills had helped to create. At the
turn of the twentieth century he brought his own American dream to London’s Oxford Street
where, in 1909, with a massive burst of publicity, Harry opened Selfridge’s, England’s first truly
modern built-for-purpose department store. Designed to promote shopping as a sensual and
pleasurable experience, six acres of floor space offered what he called “everything that enters
into the affairs of daily life,” as well as thrilling new luxuries—from ice-cream soda to signature
perfumes. This magical emporium also featured Otis elevators, a bank, a rooftop garden with an
ice-skating rink, and a restaurant complete with orchestra—all catering to customers from Anna
Pavlova to Noel Coward. The store was “a theatre, with the curtain going up at nine o’clock.” Yet
the real drama happened off the shop floor, where Mr. Selfridge navigated an extravagant world
of mistresses, opulent mansions, racehorses, and an insatiable addiction to gambling. While his
gloriously iconic store still stands, the man himself would ultimately come crashing down.The
true story that inspired the Masterpiece series on PBS • Mr. Selfridge is a co-production of ITV
Studios and Masterpiece“Enthralling . . . [an] energetic and wonderfully detailed biography.”—
London Evening Standard “Will change your view of shopping forever.”—Vogue (U.K.)

“Enthralling . . . [an] energetic and wonderfully detailed biography.”—London Evening
Standard“Will change your view of shopping forever.”—Vogue (U.K.)About the AuthorLindy
Woodhead worked in international fashion public relations for more than twenty-five years.
During the late 1980s she spent two years as the first woman on the board of directors of Harvey
Nichols. Woodhead retired from fashion in 2000 to concentrate on writing. Her first book, War
Paint, a biography of Helena Rubinstein and Elizabeth Arden, was published in 2003. She is a
regular contributor to The Spectator and The Times Saturday Magazine. A Fellow of the Royal
Society of Arts, she is married with two sons and lives in southwest London and southwest
France.Excerpt. © Reprinted by permission. All rights reserved.1.The Fortunes of War“Fashion
is the mirror of history. It reflects political,social and economic changes, rather than mere
whimsy.” —Louis XIVIn 1860, as America braced itself for civil war, business-men began to
stockpile goods. No one knew better than the store owners what would happen when fabric
became scarce. It wasn’t silks and satins that worried them, it was cotton—and they fretted more
about the lack of it than the picking of it. In April 1861, when war was declared and President
Lincoln issued his Proclamation of Blockade, speculation in cotton became rife, and panicking
Northern mill owners were only too glad to forge associations with men who promised to
continue the smooth flow of supplies from South to North.When Union forces captured New



Orleans in 1862, trade through the Mississippi Valley became particularly brisk. Cotton was also
moved out via Memphis and Vicksburg, all of which kept the mills working—so much so that
during the first two years of the war manufacturers still made a healthy profit. By 1863, however,
supplies were dwindling and there was a short-age of men to run the machines. American
spinning mills went on half-time production. As cotton goods became increasingly scarce, those
who had filled a warehouse or two could name their price.In New York, President Lincoln’s friend
Alexander Stewart, the acknowledged “merchant prince” of the day, made enormous sums of
money, having astutely cornered the market in domestic linen as well as cotton. Given that Mary
Lincoln, a woman who clearly sought security through her possessions and for whom shopping
was an addiction, spent thousands of dollars at Stewart’s Marble Palace—on one memorable
visit she ordered eighty-four pairs of colored kid gloves—it is not surprising that Mr. Stewart was
also rewarded with lucrative contracts to supply clothing to the Union army. Indeed, the war
seemed to have no effect on the shopping habits of New York’s rich. The media criticized their
“hedonistic approach during the daily slaughter wrought by the war,” but the pursuit of fashion
carried on regardless.Chicago too enjoyed a profitable war. The small town that had emerged
out of the swampy Fort Dearborn just three decades earlier—and where some could still
remember Chief Black Hawk and his warriors swooping in to attack—was now the hub of
America’s biggest railroad network and the collecting point for food to supply both the East and
the army. Awash with opportunity and swimming in cash, sprawling, still muddy, “rough and
ready” Chicago became a boomtown. As the farm boys joined the army, production of Cyrus
McCormick’s reaping machines increased—as did his fortune. He wasn’t alone. Whether it was
pork, which Philip Armour bought at eighteen dollars a barrel and sold for forty dollars, or luxury
Pullman cars developed by the railwayman George Pullman, Chicago tycoons were making
millions of dollars—and their wives were helping them spend it.The destination of choice for
Chicago’s shoppers was Potter Palmer’s store on Lake Street. Palmer, who went on to become a
property developer of immense skill, had started his career in Chicago in 1839 as a small-time
dry-goods retailer. There was nothing small about his ambitions, however, nor his ability to judge
women’s desire to shop. He sold goods at fixed and fair prices, let his ladies take clothes home
to try on, and left copies of Godey’s Lady’s Book (the fashion magazine of the time) in the store
for browsing. Better yet, he read it himself. His maxim was “You’ve got to think big,” and by the
time war came, he had done so, stocking up on cotton goods, filling vast warehouses with
everything from petticoats and pantalets to sheets and tea towels, and advertising his stock with
a “money-back guarantee”—a revolutionary idea at the time.Among the men who enlisted all
over the North in 1861 was Robert Oliver Selfridge. At the age of thirty-eight he left his home in
Ripon, a hamlet in Wisconsin 170 miles north of Chicago, where he ran a general store, to go to
war. Reputed to be a sober, hardworking man and described as “a stalwart of local activity,” he
was also Master of the Ripon Freemasons’ Lodge. Robert Selfridge and his wife, Lois, had three
young sons—Charles Johnston, Robert Oliver Jr., and Henry Gordon (known as Harry). Though
there has always been uncertainty in the Selfridge family over precise dates of birth, it seems



likely that Harry was born on January 11, 1856. He was just five when his father went to war—
and never returned.Not that Major Selfridge died in battle. He was honorably discharged in
1865, whereupon he simply vanished. No one ever knew why. Perhaps, having witnessed the
carnage, he had a nervous breakdown. Perhaps he simply wanted to be free of responsibilities.
Whatever the case, he left his wife to bring up her family on her own, on the meager earnings of
a teacher. Harry later described Lois as “brave, upstanding, and with indomitable courage.” She
was indeed brave, and she needed to be. Not long after the war her eldest son, Charles, died,
and then her middle son, Robert. She was now left alone with young Harry.Moving with her son
to Jackson, Michigan, Lois found work as a primary-school teacher, earning around thirty dollars
a month. Making ends meet was a constant struggle, so she supplemented her salary by
painting Valentine and other novelty cards. Still with no word from her husband, she was left to
assume that he was “missing, presumed dead.” Only years later did she learn that he had been
killed in a railway accident in Minnesota in 1873 and that she was—finally—a widow. Harry was
shielded from the truth, growing up believing that his father had been “killed in battle,” a story he
would often repeat to the media. It would be years before he discovered the truth.Hardly
surprisingly, all the love Lois had left to give was centered on her young son. The two of them
found genuine pleasure in each other’s company and became such great friends that they
continued to live together until the day she died. When things got bleak, they played a game
called “Suppose,” which involved imaginary plots about success through endeavor. “Suppose”
they could afford a cottage with a bay window? Even “suppose” they were able to live in a castle
with lots of servants? Though a pious woman who attended church regularly and abhorred
alcohol, Lois was always happy to go to a new play or concert and was an avid reader, a
pleasure she imbued in her son.Mrs. Selfridge continued her career as a teacher, becoming the
headmistress of Jackson High School, where the education of the town’s young was entrusted
to her capable care. The most important thing she taught Harry was never to fear failure. She
was fond of saying, “Why should you worry about failing? There’s always something else to try
and you can excel in that instead.” She taught Harry to be gracious. She taught him impeccable
manners. Finally, she taught him the importance of appearance. She would check his fingernails
in the morning and again before supper—not that he needed much checking. From an early age
Harry was fastidious, and he loved nothing better than wearing a clean shirt to school and
polishing his boots until they gleamed.When Harry wasn’t dreaming about castles or maintaining
his modest wardrobe, he had his head in a book, devouring stories by James Fenimore Cooper
and Nathaniel Hawthorne, along with his favorite, Struggles and Triumphs, the well-thumbed
autobiography of the great circus showman Phineas T. Barnum. The rags-to-riches story of
Barnum inspired Harry to dream of a future far away from Jackson. In many respects the two
were very similar. Barnum had a rare gift for publicity. His spectacular museum in New York drew
the public in the thousands and he became rich by entertaining them. Like Barnum, Selfridge
had the ability to suspend disbelief. His tricks—entertaining people in a great store that was, in a
way, just like a circus tent—created such confidence among his friends, family and financial



backers that for years they refused to accept that his extravagant, destructive side was gradually
eroding his ability to run his business empire.All that lay ahead. At the age of ten, Harry started
to earn cash in the time-honored way, by delivering newspapers. Next he took over a bread, and
finally he took a holiday job at Leonard Field’s dry-goods store where he stocked shelves and
carried parcels for $1.50 a week—cash he promptly handed over to his mother. When he was
thirteen, he and a school friend, Peter Loomis, produced a boy’s monthly magazine called Will o’
the Wisp. Harry threw himself into the magazine, hustling for advertising from local tradesmen
and promising them a “guaranteed circulation from all the boys at school.” Years later, Loomis
recalled that “Harry sold space to a local dentist who owed us 75 cents. When he didn’t pay up,
Harry got him to extract a troublesome tooth for free to square the debt.” His experience of
publishing Wisp not only gave Harry a lifelong passion for the business of publicity and
promotion, but also introduced him to the power of the press—something he never forgot and
which he played to his advantage throughout his career.Loomis’s father ran a small bank in
Jackson, and when Harry left school at fourteen, he got a job there as a junior bookkeeper,
earning twenty dollars a month. A tough taskmaster named Mr. Potter taught him to write a neat
ledger, as Harry later recalled in a letter to Loomis: “He didn’t exactly inspire or encourage, but
he did rub things in so hard that you could never forget them.” Jotting down figures became an
ingrained habit, and Harry’s lists make fascinating reading. In just one of his silver-clasped,
cream vellum private ledgers dated 1921, he noted in an immaculate hand that on June 3 he lost
£1,198 playing poker and gave “the Hon. Angela Manners £5.5/-” (presumably a charity
donation), while in July—somewhat mysteriously for a man who owned his own department store
—he spent £476 17s. 6d. at the Irish Linen Company in the Burlington Arcade.It has been said
that at around this time Harry studied for the entrance examinations to the Naval Academy in
Annapolis, Maryland, but failed his physical test because he was too short. Harry was always
sensitive about his height—he was a shade under five feet eight inches and wore lifts in his
custom-made boots to give him an extra half inch—but that fact alone wouldn’t have prevented
him joining the navy, for they required only that candidates “be not less than five feet.” It is more
likely that he would have failed because of his eyesight. He was notoriously farsighted, and as a
consequence wore glasses for all reading and writing, initially a metal-rimmed pince-nez and
later thin gold frames. He had the most brilliant, clear blue eyes and would fix people with a
beguiling stare that could be disconcerting to those who didn’t realize that he could hardly see
them otherwise.Harry soon left the bank and moved to Gilbert, Ransom & Knapp, a local
furniture factory, where he became a bookkeeper. Unfortunately, the business was already
waning and went into liquidation a few months later. Being unemployed wasn’t an option, so he
took work at a dollar a day in an insurance business in Big Rapids, a small town several hundred
miles away.Whatever influences inspired Harry Selfridge in his quest to create a seductive
shopping experience, he certainly didn’t find them in Big Rapids. He was never a fan of country
pursuits, and fishing and fur trapping were pretty much all Big Rapids offered by way of
recreation in those days. Neither did he drink much. What Harry enjoyed was playing cards—



especially poker—and Big Rapids was almost certainly where he honed his game. At one point,
boredom is rumored to have prompted him to study law—via a correspondence course—but he
subsequently admitted that it was a “complete disaster.” In one thing, however, he remained
constant. In the office he was always impeccably dressed. Years later, when Selfridge had
become famous and the American press serialized his life story, an old acquaintance from Big
Rapids recalled that Harry always looked “as if he had just come out of a bandbox.”Harry
Selfridge returned to Jackson late in 1876 with five hundred dollars he had “saved from his
earnings,” although given his predilection for poker, it was more likely to have been the winnings
from a few lucky hands at cards. He then drifted from one dreary job to another, culminating in
eighteen months at a local grocery store. By the time he was twenty-two, he was desperate to
move on. But how—and to where? Salvation came through his ex-employer, Leonard Field, who
was persuaded to write a letter of introduction to Marshall Field in Chicago. Marshall was the
senior partner in Field, Leiter & Co., one of the biggest and most successful stores in the city.
Young Harry would ultimately help make it one of the most famous in America.Selfridge used to
say that his interview with Mr. Field lasted a matter of minutes and that the man was “so cold it
made him shiver.” Terms were discussed, with Harry claiming he agreed to a weekly wage of ten
dollars as a stock boy in the wholesale department basement—but the pay at the very bottom of
the ladder he determined to climb was certainly less than that.Variously described as “dignified
and quiet,” and so taciturn he was nicknamed “silent Marsh,” Field had little time for anything
other than work. How a man so devoid of personality could have been so successful in the
business of sales, where the ability to communicate and motivate is crucial, is a mystery. Field
cared little for what he called “frivolous methods,” running his business the way he lived his life.
Dry, humorless and puritanical, albeit always courteous, he was the antithesis of Harry Selfridge.
They complemented one another, but although Selfridge worked for Field for over twenty-five
years, they were never friends.To call Marshall Field merely “successful” is an understatement.
By 1900, his recorded annual income was $40 million a year (nearly $800 million today), and
when he died in 1906, he left an estate worth $118 million (over $2 billion today). A large part of
his fortune came from real estate and his early investment in railroad stocks. He was also an
original and significant investor in the Pullman Company, backing George Pullman’s imaginative
concept of luxurious comfort while traveling by train. Given that the journey from Chicago to New
York alone took twenty hours, it is small wonder that Pullman’s deluxe dining car, called “the
Delmonico” after New York’s swell restaurant, was so successful. Only the rich could travel in his
cars, while the really rich bought and customized their own private Pullman carriages—the
private jets of their day—fitting marble bathtubs, overstuffed velvet sofas, piped organ music
and, the height of one-upmanship, taking along an English butler to ensure the service was
smooth.Read more
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Yarngirl52, “Transforming shopping and British retailing. Harry Gordon Selfridge had already
made his mark in American retailing at Marshall Fields. He wanted to go it alone or at least as a
partner. Maybe America was too small for Harry. He had ginormous dreams an he acted on
them! He was a kid and Oxford Street, London was his playground. He promised to change
shopping forever, and he did.Woodhead did an excellent job of portraying early -20th century life
in America and in Britain. The main difference was shopping. In America, merchandise was on
display. No one pressured customers to buy. In London, gloomy floorwalkers patrolled the shops
hoping to evict the "riff-raff. Selfridge changed that; he made shopping a respectable past time
for the upper class woman.Alas, Harry had his vices: gambling and women. Both were
expensive and cost him dearly. He lost control of the empire he built and he lost his legacy.
Gordon, Jr. shared his father's love of expensive hobbies, but without the means to support
them. His daughters were not close.In many ways the story of Selfridges, the store and
Selfridge, the man is a thrilling and exciting journey. It called to mind the days of shopping at
Marshall Fields in the 1950s. What a grand place! I am sure if I had gone to London, Selfridges
would have been grander still.”

Carrie, “A great history of Selfridge, department stores, Britain, shopping, and the rise of the
middle class. If you like the show, I think you will like this book. This book is a history of Harry
Selfridge and his eponymous department store, but it is also a history of shopping, fashion,
Britain, the rise of the middle class, and the dramatic economic and political changes that
occurred in Britain during the first third of the twentieth century. I absolutely loved it.There are
some huge differences between the book and the show, so definitely do not go into the book
with expectations of reading about some of the characters in the show. Rose Selfridge (Harry's
wife) actually plays a very small role in the book, as compared to her big role in the show.
Similarly, some of the other characters in the show are really amalgamations of many people.
However, the overall themes of the show absolutely ring true. Selfridge really was an unfailingly
positive man with an eye for detail and huge dreams, though he suffered from a crippling
gambling addiction and was a compulsive philanderer. And Selfridge did revolutionize
shopping.The book is very fast and enthralling read, combining information about macro global
changes (like the changing role of women in society, the decline of the British aristocracy, World
War I, etc) with details about Selfridge's personal and professional lives. I thought the author was
also unbiased. She presented Selfridge as a man with incredible business sense who at the
same time could not manage his own personal finances and had a weakness for gold-digging
women. It's one of the best non-fiction books I have read in awhile, and I highly, highly
recommend it.”

Courtney Salmon, “history of Selfridge. I read after watching the series (much of which covered



real events). Interesting to me how quickly retail and fashion changes in a few decades.”

Nutmeg, “Biography to Series- Well adapted. Had never heard of person or series, the quickly
read biography prepared me to enjoy the series. Cast was outstanding. Lead Jeremy Pivens
captured the “Mile -a-Minute” Harry perfectly.Changes in family dynamics and characters fit well
with the ending of the series. Enjoyed both.”

GSB, “Interesting character and interesting insights into the era. I ordered this book as being one
of the biographies of Mr. Selfridge that seemed to be most focused. My interest in Mr. Selfridge
began when, as a genealogy researcher, I started again to look into the Buckinghams in my
family line. As a result, I found that Rosalie Amelia Buckingham, wife of Harry Gordon Selfridge,
is my 5th cousin twice removed. After discovering that he was a merchant in Chicago in 1900,
searching more broadly on the internet led to a fuller picture of Mr. Selfridge. Needless to say, I
have done more research on his life and times. I have also purchased the Masterpiece Series
but have not yet seen the full set. I find his story interesting both from my particular association
and also from seeing the changes in a number of arenas during his lifetime. Too late for me to
visit London again but there are many photos on line that bring the store to life as it was in his
time.  Have to say, I'm intrigued.”

Katie Mullins, “Great read. I really didn't think that I would like the book after watching the series.
I was wrong. The book is a wonderful read and a compelling story of a very unusual man.
Selfridge changed so much about the shopping "experience"; many of the things we take for
granted today were innovations in his time. The story about how the perfume counter was
moved to the front of the store is a great example. Selfridge had it moved close to the door to
counter the street smells - remember, horses were still pulling carriages and the streets were a
mess of mud and manure. Enter any department store now, and, the perfume is still the first
thing you run into.Hopefully I won't be spoiling the book for anyone if I make reference to the end
of Selfridges life by saying how very sad. Seems like the company used him up and booted him
out.All in all, I recommend this if you are interested in those little pieces of history that you never
hear about in school but still make a big difference in our lives today.”

Carol Stevenson, “Mr. Selfridge - Truly Fascinating!!!!. This book is a truly fascinating read! I
never knew what went on in creating the first real department store. I was brought up in the
Boston area and shopped in Boston's old department stores namely Jordan Marsh and the ever-
famous Filene's Basement. This book is reminiscent of Filene's Basement, where you could get
the best bargains in town! My mother remembers Gilchrist's, Raymond's, for hats, and the
Marble Spa where fashionable ladies sat and ate delicate sandwiches, sipped tea or coffee, and
smoked. It was an era that will be forever engrained in my mind. This book brings it all back, and
tells the story of how these famous department stores came about.It is an excellent read - and



the television series is the best since the original Upstairs Downstairs series. If you like
fashion,shopping, and history of the Edwardian period, this book is for you. It is an easy,
fascinating read. I highly recommend it.”

Skaty Katie, “A fascinating read – but I’m not wild about Harry. This book exhausted me! I
couldn’t keep up with Mr Selfridge’s energy and I am very ambivalent about him as a person. I
swung between admiring his creative vision, determination and innovation, and wanting to give
him a very hard punch between the eyes for the disrespectful way he treated his wife and
family.Lord Woolton, with a quote from the book, sums the character up perfectly: “He had
commercial vision and courage of a high order, combined alas with personal vanity and pride in
being a public figure, which has ruined so many men who have lost a sense of proportion in the
exaltation that comes from surrounding themselves with yes-men”. I totally agree and the author
has made this clear.The book is a very well researched, balanced mix between the history of the
department store as a concept and the way people shop through time – which Selfridge
changed forever - and a biography, and is a worthy aside to the TV series currently in its final
season (Yes, I know the book came first). I liked how the story of Selfridge was fleshed out by
reference to his beginnings, the stories of his contemporaries and the people he worked for in
Chicago before coming over to England, and could see the showmanship that I think Jeremy
Piven has perfectly portrayed. But for all that, I think him a sad character, really. How much
more of a success would he have been with real moral fibre? I can’t help thinking that a lot of it
was smoke and mirrors, actually.And I was very, very annoyed with him. I couldn’t understand
him – why he was so utterly disrespectful to his wife and family by chasing all these showgirls.
What on earth did he have to prove? I realise most people are flawed, but such a public display
of these real weaknesses and frailties would have made him an object of derision, whether he
realised it or not.I seriously think Selfridge had a distorted view of himself and thought himself on
a par with nobility. The scenes in the TV show when his son Gordon marries a girl who works in
the store is based in reality, though the children of that marriage never met their famous
grandfather because he disapproved of the marriage. Excuse me? How did he start his career
himself? Doesn’t such a view reveal that he secretly looked down on his employees? I like the
way Jeremy Piven plays him, and I love the TV show, but I doubt very much that I would have
liked the real Mr Selfridge underneath the bravura; I would have found him hard to respect, along
with his “girlfriends”. This attitude makes a mockery of the real acts of kindness that he
undertook. He comes across as a person of real contrasts in this telling.I felt dismayed too that
Rose’s death merited just a couple of lines on page 152. This woman was astonishing – she had
to have been – and I would love to know much more about her.Despite my annoyance with
Harry, I felt sad at his demise, but ultimately, he was the architect of his own downfall. Such a
shame that a brilliant man did not possess the common sense that would have made him a real
success as a person.”



Greg Farefield-Rose, “Good, though not the book of the TV series. It took me a while to get used
to Shopping, Seduction and Mr Selfridge though this may be partly due to having seen the
excellent (well I thought so! ) TV series before reading the book. It's important to realise that the
series is inspired by the book rather than the other way round.The book doesn't include the
stories of the various employees of the store which are featured in the drama though Harry
Selfridge, his immediate family and a few other associates are present in book and screen. In
fact, Harry's unique onscreen personality is supported by descriptions of him in Shopping,
Seduction & Mr S.What the book is more about is a semi-academic study of the history of retail
in the late 19th and early 20th century in Britain and the United States as well as corresponding
social trends. On these issues, it is often a fascinating read even when the prose doesn't quite
flow as well as it could.Shopping, Seduction and Mr Selfridge is well worth reading as long as
you are not expecting the story of the TV series. An interesting and worthwhile read.”

Jenny Reviewer, “A truly fascinating history of a London icon and its creator. I have just been
reading Emile Zola's legendary 'Au bonheur des dames' about a Parisian department store,
which apparently inspired a BBC mini-series which I missed. But Zola's tale was fiction; it
seemed natural to build on that by reading the true story of visionary Harry Gordon Selfridge and
his iconic London store. This doesn't disappoint, although I regret not reading it BEFORE
watching ITV's 'Mr Selfridge'. This edition is a tie-in to that series, albeit without the (sometimes
gross)'artistic licence' of the TV's fictional interpretation. H.G. Selfridge was undoubtedly a
maverick character, a true showman, yet his legacy was to build a Cathedral to Commerce on
Oxford Street at a time when London was on the cusp of unprecedented social change. Lindy
Woodhead captures that era in a gripping way. Look, as an indicator of how good a read this is, I
received the book just four hours ago, and I was already on page 109 when I reluctantly put it
down to make some fresh coffee and pen this review!! So now, if you'll excuse me, I'm going to
read on.......”

Reader, “Fantastic overview. This is a terrific overview of the whole period regarding not just Mr
Selfridge, but shopping and other leisure pursuits too. The notes at the end show just how much
hard work went into this. It's not just the information - which is fascinating for all sorts, not just
historians, but anyone interested in commercialism or social studies - but the way Woodhead
has written this is seamless and fantastically enjoyable.Although the book follows the
chronology of Selfridge's life, it weaves in the period and the crucial events so fully, you feel you
are reading something much more than just what the title is telling you. If you think it will just be
fluff, it really isn't; it gives a valuable insight into many cultural issues. It paints a vivid picture of
both London and Chicago and has even made me want to visit the latter! It's also fascinating to
discover how many marketing tricks are all down to the great Mr Selfridge. Wonderful read and
easy to dip in and out of if you are reading on the train etc.  Highly recommend.”



The book by Lindy Woodhead has a rating of  5 out of 4.5. 672 people have provided feedback.
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